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Neighbor recommendations
are considered highly valuable

In general, of people value neighbor
recommendations for products and services °
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Specifically for Nextdoor users, that
number jumps to 1
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General purchase decisions are impacted by
a variety of factors including:’

General Nextdoor
population® users'

Previous usage of
product / service

Neighbor recommendation @ 6£8%

84%

Top recommendation categories

Food & drink see the most influential neighbor
recommendations, followed by events &
attractions and home & garden

Home & garden have the most recommendations
shared on Nextdoor !

Proximity is the main reason Nextdoor users list
for choosing a retailer for products or services '

Across categories, 74% of the general population
will travel within 10 miles for purchases °

’ That goes up to 84% for Nextdoor users

To learn more about Nextdoor for
small businesses, visit our
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